The Top 3 Reasons Why Companies H.uge Show For I?ifeét Y LLE
Exhibit At The Oakville Lifestyle Home Show... 20121 YA

1) Saves Time! In just three short days you will reach thousands of Your exhibit will

local homeowners. C op o be included with
omments From Past Exhibitors... oS
2) Saves Money! Let the customers come to see you at the Home Show. Oakville’s finest:
Exhibit space ﬁom as low as $949. “Our results with the Oakville “Congratulations on creating a builders
h i . —_— Show have been good. It’s an perfect venue for us to meet new
3) Reach New Customers! Unlike other forms of advertising, shows eellentyenusONnE I e A Al pE e rm renovators
are interactive and immediate. You can talk face-to-face, book qualify potential clients.” and friendly - just like home. landscapers
! lan McClelland, lan McClelland We look forward to future shows. ro ofe rs
appointments, take orders, meet local customers. A Going forward into the future,
?;# we look forward to growing our upholsterers
AR “The Oakville Show is very good business with you.” decorators
'nformed and Ready tO BUY! = e R for business and allows us to Carl French, desianers
LS. renew our acquaintances with Speers Road Broadloom g.
¢ flooring

former customers.
It assures them that we are a solid
company to deal with.”
Rick Block,
The Burlington Door Centre

Each year Oakville’s population
increases! Each year new and
old residents alike use the
Oakuville Lifestyle Home Show
as their major source for home
improvement investments.
They come to the show to

see your product or service.
They are interested, informed b g -~ 1 103

and ready to buy. The Oakville : R '. 105 106 107 108 109 110 111 112 113 114
Lifestyle Home Show offers i .

consumers convenient,
one-stop shopping in a
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comfortable, low key, O A K V L L E lifestyle companies
local environment. S financial planning
It's an annual opportunity LlfeS tyle\g/l'lome Show environmental products
for local businesses to exhibit / much, much more!
to a targeted and focused
audience. The show is Apl‘ll 5, 6, 73. 2012 VISITOR PROFILE
promoted by a major media Glen Abbey Recreation Centre, : - -
advertising blitz that includes 1415 Third Line, Oakville w8142 T . 1 g Z [f) hVRf. mn GOIeZ

i - . iver
local newspapers, direct to Booth Pricing 62°. 10 |9!81|7 | 6 5 4|3 1778_!;[ |(e 3 (7] .';‘:
home delivery, mobile signs, 10°x 10° $949 plus HST.  $300 deposit 34 |- J 37 y < ao 1.V€ l.n ronte
posters, free passes and a " ;ZZ{; gisz - ggg j:iz:: 61,° 1M [12|13 14 15 16|17 18| 19 < 12% !ive 1n east
public relations campaign. 10 x 40° $3196 plus HST. $600 deposic :,",,Ve T sors | gQfe @ — 7 " 1°‘ T o0l Z Oalgwl{e
Avoid the Waiting list. Reserve [ Yes- if available please assign us a corner location offering 2 sides of frontage at $3296 59 58 51 56 55 54 53 52 51 50 g 1 0 /0 l"/e out Of town
your booth space today! 2 $100 premium 33 - | 38 l 71 < Pe T Bee &
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